Spineless Reads

Logo Proposal
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Goal: design a book store logo & brand centered around the
idea of an octopus - something that feels indie, dark, and
anything but generic.



“Keep your books.”
“We sell your books. End of story.”
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WE SELL YOUR BOOKS.
END OF STORY.
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EVERYBODY HAS SOMETHING T0 HIDE T : e e
b ORTHE ) The perfect suspense thriller!”

—HELEN HARDT,
PERFECT LIE? 2 #1 New York Times bestselling author,

on The Wrong Woman
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New York Times and USA Today bestselling author of The ypod G
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WE SELL YOUR BOOKS. END OF STORY.
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